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HubSEt Part 1

* Create an email list acquisition strategy using HubSpot that
can capture audience information based on your
segmentation

 Utilizing forms to build email lists for the business scenario
chosen’s Email Marketing campaign.



HubSppt Importance of Building Your Own Datahase
Scenario

Why Social Media isn’t Your Database

The Power of Email Lists

How to Build Your Email List with HuhSpot




Hubspot Importance of Building Your Own Database
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REAL STYLE

NETWORK
Advice For Real Living

THE WOMEN'S SHOP

Ramadan Wide Leg Trousers Maxi dresses Shoes Athleisure

THE MEN'S SHOP

1 Email Acquisition via HubS@bt
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HubSpot iImportance of Bllilllill!l Your Own Datahase
Campaign Ohjectives

Q Search HubSpot

Bookmarks .
Campaigns

Email

Workspaces
Social

CRM
Ads
Marketing
Content
Commerce

Automations

Reporting & Data

Library

Ctrl| (K

+

Create a free form to start
gathering leads

o Get started with a template, designed to gather

the information your business needs.

° Share or embed your form wherever your

customers find you. No developer needed.

o Follow up when it suits you. Whenever someone
completes a form, their details are stored for you
in HubSpot.

@ Upgrade

@

£

I @ KC Company ~

Create a free form

©@ Non-HubSpot For

Create your first form

We can help you set up a form that you can share.

This should take about 7 minutes

Help me get started I'll set it up mysglf
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Embedded form

Create a form

as part of your

Slide in left box

Add a form that slides in from the left

side,

Standalone pa

can share through

4d a form tha

Choose your form type

‘what kind of form would you like to create?

@®

form

ar pops

the center of th

Slide in right box

s in from the

right.

Pop-up box

% Blank femplate
" a

Templates

W Payment [0

Contact us
Make i

contact form o

Nawslotter sign-up

cribers by adding o

far yex e

¢ 0

Preview

Firstrame.
Last rame

Phone aurrber

{ Back to all forms New registration form (July 24, 2024 9:30:37 PM EDT) #
Learn more ~ Form Options Style & preview Automation Share Actions ~
Existing properties Create new ——

Q Email email | Contact Property

*

Search for properties and fields

~ Frequently used properties

First Name firstname | Contact Property

Last Name /asfname | Contact Property

Street address

Phone Number phone

City

State/Region

Country/Region m

Mobile phone number

Company name

> Other form elements (Captcha, data privacy and more)
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Embed Code il"ltO your Website Share it as a Link on Social Media if you do not have

your own website

<script charset="utf-8" type="text/javascript"
src="//js.hsforms.net/forms/embed/v2.js"></script>

Your updated form has <script>
been published

https://share.hsforms.com/130a7MV9ISVSXpuKjH8BKkTArl381

hbspt.forms.create({
region: "na1",
portalld: "46333585",
formld: "dce6bb31-5f48-4954-97a6-e2a31fc0644c"

s
</script>
Real Style
Share link Embed code Just now - Q&

. Summer Sale Alert! . Want 50% off our brand new summer collection?  Drop your email
To embed this form, simply copy and paste the code below into below and we'll send you an exclusive discount code! «
the HTML code on your website. Learn more £/ ,

https://share.hsforms.com/130a7MV9ISVSXpuKjH8BkTArI381

- #RealStyle #SummerFashion #Sale

<script charset="utf-8"
type="text/javascript"
src="//js.hsforms.net/forms/embed/v2.js"
></script>
<script>

hbspt. forms.create({

raminns Mhalll

THIS WEEKEND
Only One Week

SAVE

50%

Don't show this again.

www.company.com

SUMMER SALE OFFER



https://share.hsforms.com/13Oa7MV9ISVSXpuKjH8BkTArl381

Hubspot Importance of Building Your Own Database

Real Style
Just now - Q
~» Summer Sale Alert! ¢ Want 50% off our brand new summer collection?

below and we'll send you an exclusive discount code!

https://share.hsforms.com/130a7MV9ISVSXpukjH8BKTArI381
#RealStyle #SummerFashion #Sale

SUMMER SALE OFFER

Drop your email

THIS WEEKEND
Only One Week

SAVE
50%

www.company.com

-

L
{

L

Email *

t_kevinchua@educlaas.com

First Name

Kay

Last Name

Cee

Phane Number

91234567

free forms to generate leads from your website.

Consumer key in details

Library

Forms
1form
Social Manage
Ads
Al forms
Forms

NAME

Form Type ~

Mew registrotien form (July 24, 2024 %:30:57 PM EDT)

X | Published

= Advanced filfers (0)

Q

SUBMISSIONS / &

PAGE VIEWS B il

2 50%

1 25 per page -

© Mon-HubsSpor Forms

+ Add view (2/50) = All views & roiders
B Sove view
spAM FomM
SUBMISSIONS SUBMISSIONS APPEARS ON O
¢ 1 No HUBSPOr piox.

Access Form Submission

to see the users who have
submitted their details

< Back to all forms

New registration form (July 24, 2024 9:30:37 PM EDT)

@ Publishe

te

July 24, 2024

Last submissio
July 25, 2024
Workfiows (0)
=
Performance Analyze Submissions

Daterange: & 01/01/2000 to B 07/25/2024

CONTACT

Kay Cee &

CONVERSION PAGE

Form [

m Manj

SUBMITTED ON

July 25, 2024
7:27 PM EDT




HubSpt Part 2

* Outline the objectives of the Email Marketing campaign for
the business scenario chosen

* Define audience segments for effective targeting.



HubSppt Define Ohjectives and Segmentation

Regular Buyers Segment New Purchasers Segment




HubSE St Part3

* Create a promotional email marketing campaign for the
chosen business scenario using HubSpot's drag-and-drop
email builder.

* Implement best practices in email creation throughout the
process.



HubSpot Creating an Email on HubSpot

Marketing Email 0/2,000 sent this month @ =

Q  Search HubSpot

Bookmarks .
Campaigns

Email

Workspaces
Social

CRM

Ads
Marketing
Conte

Commerce

Automations

Reporting & Data

Library

0 marketing emails

Manage Analyze Health

° Get set up for marketing email

Q Complete the steps below to get the most from the email tool.

Import-your-contacts
v
Create a list of subscribers to start sending marketing email to by importing your contacts
Import an opt-out list Import opt-out list
Learn how you can create a list of contacts that you can exclude from receiving emails
Create your first email Create email
Explore the email tool and create your first email.
Skip this setup
Basic
——
Welcome Simple Promotion Plain Email Newsletter

Send an email to your new
customers to welcome them to

your product

Start with a simple template if you
like to have or fo begin with

minimal formatting in your emails

ce Welcome

Sell your products and services

and promote your latest deals.

ATesT 10RO

New Product Launch

Create an email with little
formatting that will look and feel
like a personal email to your

readers.

Keep your contacts engaged with
your brand by sharing content

that you both care about.




HubSpot Creating an Email on HubSpot

| Exit | Save

Create A/Btest @ @

Add

Image

Butron

Social

+

More

LAYOUTS

Divider

Q

Video

Design

«

Edit your email content

REAL STYLE

Advice For Real Living

Women's Men's Kid's

Get it in time! Order before 30 July

Upgrade Your Summer Wardrobe

SHOP SUMMER COLLECTION

Get 50% Off With The Code

SUMMERS50
OFFER VALID UNTIL TUESDAY
JULY 30, 2024

LOOKING FOR SOMETHING ELSE?




HubSpot Creating an Email on HubSpot

Autosaved

Real Style Marketing #

Create A/B test &

Edit Settings Send or schedule Automation

Email settings

From name * @&

Kevin Chua

From address * @
Marketing@RealStyle.com

To use this address, you must verify your ownership

Use this as my reply-to address &
Make sure you're using @ HubSpot connected inbox & as your reply-ro address to track replies

Subject line *

You're First in Line for 50% Off Our New Summer Collection!

® & Personalize + Generate

&1 characters used. Some text may be cut off @

Some emojis may not disploy for your rec nere. Learn more &7

ts exactly as they're displ

Preview text @

Promo Code for an exclusive 50% discount on the hottest styles of the season.

& Personalize + Generate [

Internal email name * @
Real Style Marketing
Language @
Only default HubSpot modules and text will be franslated for supported languages (7

English

Subscription type * @
Marketing Information

Office location

Footer module will be updated in email

Edit

~ Plain text

Plain text

Hubs i in the e

nat we are una

Customize

Actions v

@ Chat  Help



HubSpot Creating an Email on HubSpot

Review and send

‘ Exit ‘ Autosaved New email # Preview v
Create A/B test &@ Edit Settings Send or schedule Automation
Recipients Sending options
Send to* @ (® send now Schedule for later
New Purchasers for Website Visits (10) X Jarrel Koon <bizcontact2@gmail.com> X
w
Jackson Ang <bizcontact4@gmail.com> X
Estimated recipients o
Search for a contact list or individual contacts Q
12 outof 12
Contact lists 2,000 sends remaining this month 0/2,000 sent @
New Purchasers for Website Visits (10) £
A
Regular Buyers for Lead Generation (10) BT s

Real Style Bogus Email List.xlsx (20)
Individual contacts
Jarrel Koon <bizcontact2z@gmail.com> £
Jackson Ang <bizcontact4@gmail.coms [

Kenny Seng <learner4@gmail.coms £

Import a list of contacts

Create new list

Actions



HubSpot Creating an Email on HubSpot

Review and send

‘ Exit ‘ Autosaved New email # Preview v
Create A/B test &@ Edit Settings Send or schedule Automation
Recipients Sending options
Send to* @ (® send now Schedule for later
New Purchasers for Website Visits (10) X Jarrel Koon <bizcontact2@gmail.com> X
w
Jackson Ang <bizcontact4@gmail.com> X
Estimated recipients o
Search for a contact list or individual contacts Q
12 outof 12
Contact lists 2,000 sends remaining this month 0/2,000 sent @
New Purchasers for Website Visits (10) £
A
Regular Buyers for Lead Generation (10) BT s

Real Style Bogus Email List.xlsx (20)
Individual contacts
Jarrel Koon <bizcontact2z@gmail.com> £
Jackson Ang <bizcontact4@gmail.coms [

Kenny Seng <learner4@gmail.coms £

Import a list of contacts

Create new list

Actions



HubSpoL Part4

* Segmentation of Email Database

* Customer List Creation for Email Targeting relevant to
Marketing Objectives



Hubspot Email List Building

Import Your Email List into HubSpot — Basic Importation

Search HubSpot

DONILITW AHOLDINAOHLNI

1

CAMPAIGN ASSESSMENT

Totak $0
wieighted: 30 @

o

Deal owner ~

<

X My deals

Create Date ~

STRATEGY PROPOSAL

Totak: $0
weighted: 30 @

Last Activity D.. ~

<

STRATEGY PRESENTATION

Close Date ~

a

+ Add view (2/5) All views

== Advanced filters (0)

0 DNITONYH NOILI3Ar80

FINALIZING TERMS o £ CLOSED WON

Total: $0
won (10

CLOSED LOST

Total: 30
ost (0%) @

Import or sync your data to HubSpot

Sync

Sync data between HubSpot and dozens

Need s Ip adding contacts?

9 We can help you get st , and get your data into HubSpot. This ®

should take about 8 minutes. Help me get started

How would you like to start?

Im from

Import an opt-out
list

computer

Repeat a past import

What kind of data is in your file?

Companies Contacts

Tickets

Activities o

L ¢ & 4 &

calls Emails Meetings




Hubspot Email List Building

Import Your Email List into HubSpot — Basic Importation

Map Properties
Match the columns in your spreadsheet (likely just
"Email") to HubSpot's contact properties.

Upload your files Mapping Guids
Before you uplood your files below, make sure your filke is ready to be imported 2 & Contoct @ Recdy o import Cantocts
Learn how HubSpot knows when your records are duplicates.
@ 0 crroes tound, f 21 raws scanned
Contacts file S e e TE—
e aNroeMATION B
. Real Style Bogus Email List.xlsx - " e = SRS e L Eis
L~ J 14.3K8
(] 2 Contoct properties = % First Nome
rﬁmmhﬂuhﬂmw.cmts----------------------
1| ] ] 3 Contoct properties ¥ % Last Nome
1| Create new Contacts only -
-
] £ Confoct properties Jab Title
Same-object associations @
Create Contact-Contact associations with this import Genger [ ] 3 Confoct properties + [
- 3 & Contoct properties = Street Address
Select the language of the column headers in your file e o
Identifying the language of the column headers in your file allows us to accurately map .
2 Contoct properties « Choose or crecte o prope...
therm 1o existing HubSpol properties. Learn more
. 2 Cortoct properfies Choose or creote o prope...
English -
2 Contoct properties = Choose or creote o prope..
2 Contoct properties « Choose or crecte o prope...
(] £ Confoct properties = Chent Type

You have 4 unmapped columns

) Dpon't import data in unmapped columns

MaRAGE
ExIsTIN
vaALUES




Hubspot Email List Building

C Company -

Upgrade

earch HubSpot

A < Back to Import History

Real Style Bogus Email List.xlsx _
Learn more about impert

Contacts Import records and activities (£

Setup your import files

Wednesday, July 24, 2024 8:12 PM
Troubleshoot import errors

Kevin Chua chua.kevin27 @gmail.com

Summary View Contacts More ~

IMPORT ROWS NEW RECORDS UPDATED RECORDS NEW ASSOCIATIONS

20 20 - -

Import completed with no errors



Hubspot Email List Building

Create Segmented Lists (Without Website)

Workspor

Contacts ~ @ Data Quality | ﬁ I |
20 records

All contacts X Open opportunities Need follow up Pitch In progress + Add view (4/5) All views

Contact owner ~ Create Date ~ Last Activity D... ~ Lead Status ~ 3= Advanced filters (0) W

Q Export Edit columns

Commerce NAME EMAIL PHONE NUMBER MARKETING OBJECTIVE TIMELINE (GMT+8) BUDGET CONTACT OWNER
B Lauren Lim seminarcontact3@gmail.co. -- -- -- -- Unassigned
Automations
Lionel Lee seminarcontact2@gmail.co... -- - - -- Unassigned

il Reporting & Data

O Libr

000000000666

Kandy Tan
Jason Quek
Joanne Cheok
Jenny Pek
Lucia Chan
Jonathan Cal
Kenny Seng
Kelvin Chee

Julia Ho

learnerS@gmail.com
bizcontactl@gmail.com
bizcontacté@gmail.com

bizcontact7@gmail.com

seminarcontacté@gmail.co.

bizcontact3@gmail.com
learnerd@gmail.com
learner3@gmail.com

bizcontact5@gmail.com

Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned

Unassigned



Hubspot Email List Building

Create Segmented Lists (Without Website)

Contacts ~

20 records

All contacts

Contact owner ~

Create Date ~

Segrch name, phone, eme  Q

MAME

0000000060606

Lauren Lim

Lionel Lee

Kandy Tan

Jason Quek

Joanne Cheok

Jenny Pek

Lucia Chan

Jonathan Cal

Kenny Seng

Kelvin Chee

Julia Ho

Last Activity D... ~

X Open opportunities

EMAIL
seminarcontact3@gmail.co...
seminarcontact2@gmail.co...
learner5@gmail.com
bizcontactl@gmail.com
bizcontacté@gmail.com
bizcontact7@gmail.com
seminarcontacté@gmail.co...
bizcontact3@gmail.com
learner4@gmail.com
learner3@gmail.com

bizcontact5@gmail.com

Lead Status ~

3= Advanced filters (0)

PHONE NUMBER

Need follow up

MARKETING OBJECTIVE

Pitch In progress

TIMELINE (GMT+8)

@ Data Quality | Actions v bm..—m-l ‘ Create contact

BUDGET

+ Add view (4/5)

All views

Export Edit columi

CONTACT OWNER
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned

Unassigned



Hubspot Email List Building

Create Segmented Lists (Without Website)

Choose which columns you see

:- ) i SELECTED COLUMNS (6)
| client I
L e e e e e e e e i =
N
CONTACT INFORMATION ame
Client Type e Freeze column above
§ email x
Marketing objective x
Timeline b4
Budget B
Client Type x

Don't see the property you're looking for? Create a property [

Remove All Columns




Hubspot Email List Building

Create Segmented Lists (Without Website)

Q, Search HubSpot @ Upgrade

[ gc:::r?scfs - @ Data Quality t - b I | camnaign 0hiecti“es

o0 All contacts X Open opportunities Meed follow up Pitch In progress + Add view (4/5) All views

oo

— Contact owner ~ Create Date ~ Last Activity D... ~ Lead Status ~ 3= Advanced filters (0) | W . . .

= Primary Objective 1

Seqrch name, phone, emc Q Export Edit columns AChleVe 20% Conve rsSIons
. ofthe new Summer Sale

NAME EMAIL GENDER CLIENT TYPE = MARKETING OBJECTIVE

Email Campaign

Lucia Chan seminarcontacté@gmail.co... Female MNew Purchaser Customer engagement

Lydia Koh seminarcontact8 @gmail.co... Female New Purchaser Customer engagement Pri ma ry Objective 2

Liam Tan seminarcontactl@gmail.co... Male New Purchaser Customer engagement Improve Customer

Lucy Ng seminarcontact4@gmail.co.. Female New Purchaser Customer engagement Engagement for NeW

Leona Goh seminarcontact?@gmail.co... Female MNew Purchaoser Customer engagement Pu rc hase rs V|a inC rease in
Lana Wong seminarcontact5@gmail.co... Female MNew Purchaser Customer engagement We bSite ViS't by 20% for
Kandy Tan learner5@gmail.com Female Regula Buyer Lead generation NeW Pu rChase rs

Jason Quek bizcontactl@gmail.com Male Regula Buyer Lead generation

E.
©D0O0606006006006

Jonathan Cal bizcontact3@gmail.com Male Regula Buyer Lead generation

m ‘ Cancel | 19 unsaved changes
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Create Segmented Lists (Without Website)

Q, Search HubSpot

Bookmarks
Contacts .
Lists [ H I ‘
‘ 1list - i i
Companies
Workspaces
Deals . .
All lists X Unused lists Recently deleted + Add view (3/50) *  All views B rolders
CRM
Tickets
All creators ~ All types ~ All objects ~ = Advanced filters (1) B Save view
— Marketing
Search lists Q, | 1selected  # Edit T Delete  @a Move to folder Actions =
Content
NAME © ;i—; TYPE ©@ OBJECT @ LAST UPDATED (GMT+8) @ CREATOR @ FOLDER @ USEC
[ Commerce .
Real Style Bogus Email List.xlsx 20 Static Contact 'MI'M’ 2_?24 836 pM Kevin Chua - 0
oy Kevin Chuo
Automations 4

1 25 per page ~
Reporting & Data

Library




Hubspot Email List Building

Create Segmented Lists (Without Website)

< Back to lists

Create a list

Fs
List name *
@? Contact-based Regular Buyers for Lead Generation
A
= Create a % ofg ontact records
Description
Target them for our New 3Q2024 Collection
What kind of list are you creating?
Cart-based B 9
a - < Back to list
. @ Active list 0 of 10 used acetonsE
Create a list of Cart records o : : - ' : : .
Active lists automatically update over time. Records will join or leave the list as their properties change. Reg u Iqr Buyers for Leqd Ge nerq‘"on Va
Static list 1 of 1,000 used Estimated size: -- contacts @
Static lists do not automatically update as your records change. A static list represents a single moment in time.
i i i & Test contact
Company-based Custom properties Customize the ‘Create list' form 2 Filters st eont
. There are no custom properties selected.
Create a list of Company prop
records

This list doesn't have any filters

+ Add filter



Hubspot Email List Building

Create Segmented Lists (Without Website)

< Back to lists

a
Estimated =ize: -- contacts @
Filters A Test contact Discard
Group 1 7]

Your filter will appear here

OR

Add filter Cancel

Filtering on

Contact (Current Object) -

Step 1: Select a filter category

Search in filter categories Q

Object information

Contact properties »

< Back ta lists

Add filter

Filtering on

Contact (Current Object)

Step Z: Select a filter to add

All categories > Contoct properties

cli

Conta ity
Recent sales emails clicked date
Contact information

E{ Client Type

Regular Buyers for Lead Generation #

Estimated size: 10 contacts &

Filters & Test contact Discard Edit filter Close editor
Group 1 ] Client Type 2
& is any of -

Client Type is any of Regula Buyer

Regula Buyer X -

AND ‘

+ Add filter

Regula Buyer

New Purchaser

OR

+ Add filter group

Cancel

This is enly a preview of your list.

z
>
z
m

Jarrel Koon

Karen Lim

Kelly Lam

Kenny Seng

Jackson Ang

Jonathan Cal

Jason Quek

Julia Ho

Kelvin Chee

0000000006080

Kandy Tan

Save this list to begin processing the full results.

ADDED TO LIST DATE EMAIL

bizcontact2@gmai
learnerl@gmail.cc
learner2@gmail.cc
learner4@gmail.cc
bizcontact4@gma
bizcontact3@gma
bizcontacti@gmai
bizcontact5@gma
learner3@gmail.ce

learner5@gmail.cc



Hubspst Email List Building

Create Segmented Lists (Without Website)

Lists

) ) ! - - -
) Edit Properties Import Create list
3 lists

Al lists X Unused lists Recently deleted + Add view (3/50) ~  All views i Folders
All creators ~ All types ~ All objects ~ = Advanced filters (1) H Save view
Search lists Q Actions =
NAME © ;ig TYPE @ OBJECT @ LAST UPDATED (GMT+8) @ CREATOR © FOLDER @ USELC
. .. . Jul 24, 2024 9:35 PM .
New Purchasers for Website Visits 10 ® Active Contact . ) Kevin Chua - o}
by Kevin Chua
Regular Buyers for Lead Generation 10 @ Active Contact Jul 24_’ 2024 G52 PM Kevin Chua - 0
by Kevin Chua
Real Style Bogus Email List.xlsx 20 Static Contact Jul 24_’ 2024 856 PM Kevin Chua - o}
by Kevin Chua

.|




HubSpt Measuring Success with KPIs & Strategies for Improvements Parto

* Howto Measure the Success of Email Marketing Campaign
using KPIs

» Strategies to Improve Email Deliverability and Engagement



HubSpot Measuring Success with KPIs & Strategies for Inprovements

How to Measure the Success of Email Marketing Campaign using KPIs

KPI Description . ,
The percentage of recipients who open an email.
Importance of KPI . . . . ) . . .
Indicates the effectiveness of the subject line and preview text in grabbing attention.
How to use KPI A loyv opgn rate might suggest thg need for more compelling
Open Rate subjectlines or better segmentation to ensure relevance.
P Whatto dowith |A/Btestdifferentsubjectlines and preview text.
alowKPl Refine your email list segmentation to ensure relevancy.
(Poor Performance) Optimize sending time for better deliverability and visibility.
Whatto dowith |Analyze which elements (subjectline, sender name, preview text) worked best and replicate them.
a High KPI Continue testing variations to maintain high open rates.
(Good Perfomance)
KPI Description o . . . .
The percentage of recipients who click on a link within the email.
Importance of KPI , . L , . .
Measures the effectiveness of the email content and call-to-action in driving traffic to a website or landing page.
Click-Through HowtouseKPI 1, v cTR might suggest the need for stronger calls to action, more relevant content, or better email design.
Rate Whattodowith |Experimentwith stronger calls to action (CTAs).
alowKPl Improve email design and layout to make CTAs more prominent.
(Poor Performance) Test different link placements within the email.
Whatto dowith  |Analyze which links or CTAs performed best and replicate them.
a High KPI Use heatmap tools (if available) to understand click patterns and optimize accordingly.
(Good Perfomance)




HubSpot Measuring Success with KPIs & Strategies for Inprovements

How to Measure the Success of Email Marketing Campaign using KPIs

The percentage of recipients who complete a desired action after clicking a link

(Poor Perfomance)

KPI Description ) ) - .
P in the email (e.g., making a purchase, signing up for a webinar).
Importance of KPI Thg ultlmgte goal of most email campaigns is to c'jrlvg con\{er§|ons.
This metric measures the success of the campaign in achieving that goal.
How to use KPI A low conversion rate might indicate issues with the landing page experience,
. offer relevance, or checkout process.
Conversion Rate : . . , — , —
What to do with Review landing page experience and ensure it aligns with the email's message and offer.
alLow KPI Simplify the checkout process or form submission.
(Poor Performance) Offer stronger incentives or more compelling offers.
Whatto dowith |Analyze the successful elements of the email and landing page and use them in future campaigns.
a High KPI Consider expanding the offer to a wider audience.
(Good Perfomance)
KPI Description . . o . .
The percentage of recipients who unsubscribe from the email list after receiving an email.
Indicates the level of dissatisfaction with the email content or frequency.
Importance of KPI ) ) o -
A high unsubscribe rate could lead to a shrinking emaillist and reduced reach.
How to use KPI .A high unsut;scilbel rate might suggest:f;s nfid to adijJfSt etma:lfrequency,
. improve content relevance, or segment the list more effectively.
Unsubscribe Rate : P , & d
What to do with Review email frequency and content relevance.
alowKPI Segmentyour listto send more targeted emails.
(Good Performance) Ensure easy unsubscribe options are visible.
Whatto dowith |[Continue sending valuable content thatyour audience finds relevant and engaging.
a High KPI Experiment with increasing emailfrequency or introducing new types of content.




HubSpot Measuring Success with KPIs & Strategies for Inprovements

Strategies to Improve Email Deliverability and Engagement

Improve Deliverability & Avoid Spam Filters

Regularly remove invalid or inactive email addresses.
Clean Email List Use email verification tools to ensure the accuracy of email addresses.
Example: Remove addresses that consistently bounce or haven't opened an emailin six months.

Refrain from using words like "free," "guarantee," "urgent," or excessive exclamation points in your subjectlines and email body.
Avoid Spam Trigger Words |Example: Instead of "FREE Shipping on AllOrders!", use "Enjoy Complimentary Shipping on Your Next Purchase."”

If sending large volumes of emails, gradually increase sending volume to establish a good sender reputation.
Warm Up Your IP Address |Example: Start with sending 500 emails per day, then gradually increase to 1,000, 2,000, and so on.

Enhance Email Content & Design for Engagement

Write clear, concise, and personalized subject lines that capture attention and create a sense of urgency.
Compelling Subject Lines |[Example: "You're Invited to Our Exclusive Summer Collection Preview!" or "Last Chance: 25% Off Your Favorite Styles

Tailor your email content to the specific interests and needs of your audience segments.

Provide valuable information, offers, or exclusive content that your subscribers willappreciate.

Example: Send an email featuring "Must-Have Summer Dresses" for female or "Top 5 Trending Men's Shirts" for male customers
Use a clean, uncluttered layout with easy-to-read fonts and colors.

Visually Appealing Design |Incorporate high-qualityimages and visuals to break up text and make the email more engaging.

Use responsive design to ensure emails look good on all devices.

Use strong, actionable language in your CTAs (e.g., "Book Now," "Get Your Discount," "Learn More").

Clear Callto Action (CTA) |Make the CTA button stand outvisually with contrasting colors.

Example: "Shop the New Summer Collection Now" with a button that links directly to the relevant landing page.

Relevant and Valuable
Content




HubSpot Measuring Success with KPIs & Strategies for Inprovements

Strategies to Improve Email Deliverability and Engagement

Monitor and Analyze with A/B Testing and Iterative Improvement

Test different subject lines to see which ones get higher open rates.
A/B Test Subject Lines: Example: Compare "Beat the Heat with Cool Aircon Deals" vs. "Your Aircon Needs a Checkup!"

Try different email formats, layouts, and visuals to see what resonates best with your audience.

Experiment with Content
P Example: Compare the performance of text-based emails versus image-heavy emails.

and Design

Include surveys in your emails to get feedback from your subscribers.
Gather Feedback Example: Ask for feedback on the types of content they want to see or the frequency of emails they prefer.




HubSppt Part 6

e ColourTheory: How do the chosen colours cater to the preferences
and emotions of the target audience?

* Typography: How does the selected font style and size enhance
readability and appeal to the audience?

« Layoutand Composition: How does the arrangement of elements
(images, text, whitespace) guide the viewer's attention and convey
the message?

* Imagery: How do the selected images or icons resonate with the
target audience and support the campaign's message?
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Colour Theory
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2= yvisme

Color Psychology
in Marketing:

THE ULTIMATE GUIDE
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Marketing Color Psychology: What Do Colors Mean and How Do They Affect Consumers?
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https://www.youtube.com/watch?v=x0smq5l|jlf4



https://www.youtube.com/watch?v=x0smq5ljlf4
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Typography
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Our Secret Interior Design Hack
for Achieving Your Dream Space

Font: Georgia

Fontsize: 14 X

1f you're like us, the start of a new year always has us filled with a new sense of motivation
and the urge to get our lives together in a plethora of ways. And at the top of our list is to
reevaluate our space and see what to purge, what to keep, and how to give our homes a
much-needed refresh. But figuring out whe gin decorating and furnishing is a

significant undertaking that we always underestimate. So to make decorating a lower lift in

2023, we're entisting the help of [ N

Having an expert at your fingertips without breaking the bank? It isn't too good to be true.

s an interior design service whose experts will work with you to give
you a tailored one-on-one design experience to help make your dream space a
reality without spending a fortunc, [JRlosvres voull have your own personal
designer instead of shouldering the task of redesigning your entire space by

yourself (because who has the time).

B B8 A ]

Best Fonts for Email Perfection: Enhance Readability and Style

AWeber : 2 i
(@ i inrars 532 | G > Share {1 Download & clip

https://www.youtube.com/watch?v=7eBaY957pfw



https://www.youtube.com/watch?v=7eBaY957pfw

Hubspot Design Principles and Audience Engagement

Layout & Composition

= °P|-emium ® layout and composition for email marketing X| Q
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Beginning Graphic Design: Layout & Composition

LearnFree : ¢
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https://www.youtube.com/watch?v=a5KYIHNKQBS8



https://www.youtube.com/watch?v=a5KYlHNKQB8
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Imagery
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Tips for Using Images in Your Email Marketing Campaigns

v
—::« Northwoods w 510 GF 4 Share 4 Download & clip

A 573 subscribers

https://www.youtube.com/watch?v=9jVURpdzRGA



https://www.youtube.com/watch?v=9jVURpdzRGA
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