
PLANNING





Business Specific Goal Measurable Achievable Relevant Time-Bound

Ascent Airways
Increase website traffic to 
Vietnam destination pages by 
15%.

Track website traffic through 
UTM-tagged Facebook Ads in 
Google Analytics.

Based on previous campaign 
data and average CTR for 
similar ads, a 15% increase is 
realistic.

Aligns with the overall goal of 
increasing flight bookings to 
Vietnam.

By the end of Q3 2024.

Helpz Air-Con Servicing
Generate 30 qualified leads 
(contact form submissions) 
through Facebook Lead Ads.

Track lead generation in 
Facebook Ads Manager and 
HubSpot CRM.

Previous lead generation 
campaigns have achieved 
similar results with 
comparable budgets.

Directly contributes to the 
business goal of acquiring 
new customers.

Within the next 4 weeks.

Pizza for People
Increase online orders 
through Facebook ads by 
10%.

Track online orders with a 
unique promo code in the 
Facebook ad and website 
analytics.

Based on historical data and 
current order volume, a 10% 
increase is feasible.

Directly supports revenue 
goals and online sales 
strategy.

By the end of the month.

The Body Shop
Boost engagement (likes, 
comments, shares) on 
Facebook posts by 20%.

Track engagement metrics in 
Facebook Page Insights.

Previous social media 
campaigns have shown 
similar engagement levels.

Aligns with brand awareness 
and community building 
goals.

Within the next 2 weeks.

FairPrice 
Drive 500 clicks to the online 
grocery store from Facebook 
ads.

Track link clicks in Facebook 
Ads Manager and Google 
Analytics.

Similar campaigns have 
generated comparable clicks 
in the past.

Supports the goal of 
increasing online grocery 
sales.

By the end of the week.



EXECUTION



Personal Account
Probably what you are using now 
to browse your daily newsfeed

Business Pages
What you’ll need to start 
advertising.



Facebook Page Creation
Required to do Advertising









Getting to Ads Manager
Method 1: From your Business FB Page

Required to do Advertising



1
Make sure you’re on 
your business page

2
Click on the blue Facebook ison 
if you cannot see “Ads Manager”

3

Don’t confuse 
yourself by clicking 
on Ads Center



Getting to Ads Manager
Method 2: From your Personal FB Page

Required to do Advertising







Getting to: 

Campaign Objectives



Your business is launching a new product, and you want to 
generate awareness before the product is available for sale.

Scenario 

Which campaign objective would you choose in Facebook 
Ads to achieve this, and why?

Question

Unspoken Beginner’s Worry 
What? How do I even get to Campaign 
objective in the first place? Where do I 
click? Where do I go?

1 2

Tech 

Support



Getting to: 

Budget Setting



You have a limited budget for your Facebook Ads campaign and want 
to ensure it lasts for two weeks without exceeding your budget.

Scenario 

How would you set up the budget for your campaign to 
control spending and ensure it runs for the full two weeks?

Question

Unspoken Beginner’s Worry 
What? How do I even get to Budget 
Setting? Where do I click? Where do I 
go?

Tech 

Support

1 2

Click on an 
“Ad Set” to 
set the budget



You have a limited budget for your Facebook Ads campaign and want 
to ensure it lasts for two weeks without exceeding your budget.

Scenario 

How would you set up the budget for your campaign to 
control spending and ensure it runs for the full two weeks?

Question

Unspoken Beginner’s Worry 
What? How do I even get to Budget 
Setting? Where do I click? Where do I 
go?

Tech 

Support

3

Budget setting per 
“Ad Set” are all here



Getting to: 

Budget Setting



Campaign Creation
Applicable only after you have a Facebook Page



Facebook Ads Manager – Process 1: Campaign Creation



Facebook Ads Manager – Process 1: Campaign Creation

1

2

3



Facebook Ads Manager – Process 1: Campaign Creation

4

5



Ad Sets & Ads
Concept of



Ad Set
Ad

Ad

Ad

Ad

Facebook Ads Manager – Process 2: Create an Ad Set

Created 
just now



What does this all mean?

Ad Set = “Parent” 
Ads = “Child”

Facebook Ads Manager – Process 2: Create an Ad Set



Ad Sets & Ads
Configuring



Budget & Schedule

Ad Set Level

Facebook Ads Manager – Process 2: Ad Set Level

Part 1



Facebook Ads Manager – Process 2: Ad Set Level

1

2
Budget & Schedule



Audience Targeting

Ad Set Level

• Location
• Demographics
• Interests
• Behaviours

Part 2

Facebook Ads Manager – Process 2: Ad Set Level



Location

Minimum Age

You Can Search You Can Browse

Facebook Ads Manager – Process 2: Ad Set Level

Audience Targeting 3



You Can Search

Facebook Ads Manager – Process 2: Ad Set Level

Detailed 
Targeting: 
Search

4



When Searching

Facebook Ads Manager – Process 2: Ad Set Level



When Searching

Facebook Ads Manager – Process 2: Ad Set Level



When Searching

Facebook Ads Manager – Process 2: Ad Set Level



When Searching

Facebook Ads Manager – Process 2: Ad Set Level





When Searching

Facebook Ads Manager – Process 2: Ad Set Level



Facebook Ads Manager – Process 2: Ad Set Level

Detailed Targeting: Browse 4

You Can Browse



When Browsing

Facebook Ads Manager – Process 2: Ad Set Level



Narrow Your Audience

Facebook Ads Manager – Process 2: Ad Set Level



Narrow Your Audience

Facebook Ads Manager – Process 2: Ad Set Level



Individual Ads
Configuring

Within the Ad Set



What Your Audience Will See
Ads

• Format
• Ad Placement
• Ad Creative
• Ad Copy

Part 3

Facebook Ads Manager – Process 3: Individual Ads Level



Make sure the Page is Correct

Facebook Ads Manager – Process 3: Individual Ads Level



Facebook Ads Manager – Process 3: Individual Ads Level



Lead Generation Form

Ads

Facebook Ads Manager – Process 3: Individual Ads Level

Part 4



Facebook Ads Manager – Process 3: Individual Ads Level



Facebook Ads Manager – Process 3: Individual Ads Level



Facebook Ads Manager – Process 3: Individual Ads Level



Retargeting

Ads

Part 1

Facebook Ads Manager – Process 4: Retargeting



Facebook Ads Manager – Process 4: Retargeting



Facebook Ads Manager – Process 4: Retargeting



Facebook Ads Manager – Process 4: Retargeting



Facebook Ads Manager – Process 4: Retargeting



Retargeting 
with Pixels

Ads

Part 6
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